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WHAT
01

Short videos 
•Music
•Text
•Effects
•Creative tools

WHAT
01

Short videos 
•Vertical
•Low commitment for 
viewers

•Much easier to consume

Are you there?
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Payoff?

Facebook
3.06 Billion

YouTube 
2.5 Billion

Instagram
2.0 Billion

TikTok
1.5 Billion

www.statista.com

SIDEBAR – Content Creation
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Photography Tools and TipsPhotography Tools and Tips

Clean your camera lensClean your camera lens
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What tools and 
apps for video 

shorts? 

13

14

15



5/23/2024

6

www.cueprompter.com

16

17

18



5/23/2024

7

Meta
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Pause 
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Reels

•Short-form 
videos 

•Up to 90 seconds

Stories

•Short-form 
videos 

•Up to 60 seconds
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What is Needed

Intention Ideas

What is needed?
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Popular Models

Chat
gpt

Gemini

Jasper

Copy.ai
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Prompt Ideas

• Give me post ideas for the 
Charlotte, NC community

• Give me 5 good prompts 
that real estate 
professionals can give you 
to help with social media 
content ideas.

Pre-planning – Give me…

Video Clips

Call to action for the end

A special introduction

Captions

#Hashtags, Tags @

Homework
Create a Business Hashtag
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WHY
02

Attract 
Clients

Business
Cards

Email Blasts

Website

Networking

Social
Media
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Short-form videos receive 
2.5 times more engagement 

than long-form videos.

Know This

Social video 
generates 1,200% 
more shares than 
text and image 
content combined. 

— Learning Hub

Know This

83% say video helps 
them with lead 
generation.

— Learning Hub
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Foundation

Customer’s 
Journey

Awareness

Consideration

Conversion

Exposure to as 
many people 
as possible

Demonstrate a 
specific benefit 

of your services.

Provide a special
offer to prompt 
your customers to 
act
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Hub and Spoke

HUBHUB
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You can measure success.
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WHEN
03

Plan Create Schedule
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Editorial 
Calendar

PLAN

How many times a week should you post?
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Right Answer

Aim for one post 
a week 

(Stories, Reels, or
posts are fine!) 

Suggestion from 
Creators/IG

When should you post?
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Mon

Wed

Tues

Thur

Instagram 2:00 PM EST

X 10:00 AM EST

LinkedIn 12:00PM EST

TikTok 10:00 PM EST

Per Hootsuite 2024

Better

Understand 
your audience 

habit

Leverage 
Insights

Test and 
adapt

When

Let’s talk Transitions

Effects you can 
add to transition
from one clip to 
another.
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Warp 

Spin

Scan

67

68

69



5/23/2024

24

Duplicate 
Yourself

Selfie Skit

Speaking of IG Guidance:
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How many hashtags should 

you use on an IG post?

A. Up to 30

B. 15-20

C. 10-15

D. 3-5

73

74

75



5/23/2024

26

Per Instagram: 
“Don’t post a reel that is visibly 

recycled from other apps (contains 
watermark, logos, etc.)” 
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WHO
04

Who Can Inspire You
Real Estate

Real Estate – IG Reel Stars

Consistency Quality of content
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“I ended up getting two buyer leads from 
this.”

Loida Velasquez

“I ended up getting two buyer leads from 
this.”

Loida Velasquez
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Advice

Don’t post only listing photos.

Find a specific niche and post content that niche 
will appreciate.

Use all of the platform’s mediums, including 
stories and reels.
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Ask Questions 

• How will your Reels content 
be cohesive with your 
Instagram feed posts or 
Stories?

• Who is your target audience?
• What type of content will 

speak to them? 
• It could be tutorials, behind-

the-scenes, or a “day in the 
life.”

HOW
05

Make sure you’re using 
the most recent 

version of Meta’s apps.
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REELS
Step 1

Get Organized – Project Name
Downtown DecaturReel Concept
“Early Morning in Downtown 
Charlotte”

Caption

“Hey Everybody, it’s JM and I just 
noticed ... I want to show you a 
restaurant that has been here for 150 
years (funny story opportunity?)

Script

Put in FOLDERRecord Videos 
Bob and KatieTag
This reel is in the queue.Go to Meta Business Suite 

Create a Photo 
Album for Reel 
Concept

Shoot 
video (s)

Snap 
Pictures
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Can I 
schedule 
them in 
advance?

Advice

Film a few week’s 
worth of Reel 

content in just one 
afternoon 

Brainstorm based 
on the audience 
that you serve

AdviceAdvice

Schedulers
• Meta Business Suite
• Metricool
• Buffer
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Meta Business Suite
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www.metricool.com
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Help.Instagram.comHelp.Instagram.com

What about YouTube? 
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“How to Create a YouTube Short”

YouTube Shorts – Let’s try it!

Done is Better 
than Perfect
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Q&A06

Commit to continuous 
study and improvement.
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https://www.facebook.com/juanitamcdowellseminars

https://www.linkedin.com/in/juanitamcdowell

https://www.instagram.com/juanitamcdowell

https://twitter.com/juanitamcdowell

JUANITA MCDOWELL 
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